
 SYLLABUS 

Lecturer’s Information 

Name 

University 

Course Information 

Course Name Prerequisite  Course 

Course Date ~ Course Language 

Keyword 

Course 
Description 

(100 ~200 words) 

Course Goals 
and Objectives 
(Approximately 
100 words) 

Textbook 

(The format : Title, Author/Editor, Publisher, Year of Publication) 

References 

Course 
Requirements 
and Grades 

-1-



Weekly Schedule 

Week Main Topics Keywords 

1 
  

 
 

2 
 
 
 

 

3 
 
 
 

 

4 
 
 
 

 

5 
 
 
 

 

6 
 
 
 

 

7 
 
 
 

 

8 
 
 
 

 

9 
 
 
 

 

10 
 
 
 

 

11 
 
 
 

 

12 
 
 
 

 

13 
 
 
 

 

14 
 
 
 

 

15 
 
 
 

 
 

16 
 
 
 

 

 
-2- 


	Name: MICHAELLA D. CASTILLO
	University: UNIVERSITY OF THE ASSUMPTION
	Prerequisite  Course: Business Research
	Course Language: FILIPINO & ENGLISH
	Keyword: data gathering, research concepts, data management, information process, business ethics, research process, research designs, data analysis and presentation, computer data bases 
	Course Description 100 200 words: Students will have an understanding of the various types of information that are required to assist in the formulation of marketing policies and decisions through the completion of this course. Methodology, as well as the orderly collection, recording, examination, and interpretation of data that is necessary for decision-making, is given a lot of attention here. This class will cover the most important aspects of the research study on many aspects of the market, including products, pricing, distribution, and promotion (through advertising, sales promotion, personal selling, publicity, and the use of social media).Students will build an understanding of marketing research as well as the necessary skills, such as constructing questionnaires, collecting primary and secondary data, analyzing data, and writing research reports, by participating in this activity.
	The format  Title AuthorEditor Publisher Year of PublicationReferences: Exploring Marketing Research 9th Edition, Barry Babin & William G. Zikmund, South-Western College Pub, 2006Exploring Marketing Research 10th Edition, Barry Babin & William G. Zikmund, South-Western College Pub, 2009Exploring Marketing Research 11th Edition, Barry Babin & William G. Zikmund, Cengage, 2015
	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: QuizzesRecitationMarketing Research OutputFinal Defense and Presentation of Research outputMajor Examinations
	Main Topics1: The Role of Marketing Research
	Keywords1: Applied and Basic Research, Customer Orientation, marketing concept
	Main Topics2: Information Systems and Knowledge Management
	Keywords2: Information, Data, Intelligence, Knowledge management, Decision Support Systems
	Main Topics3: The Marketing Research Process
	Keywords3: Decision Making, Research Process, Types of Marketing Research, Gathering Data
	Main Topics4: The Human Side of Marketing Research: Organizational and Ethical Issues
	Keywords4: Research Suppliers, Ethical Issues, Privacy, Contractors
	Main Topics5: Problem Definition: Jump-Starting the Research Process
	Keywords5: Marketing Problems, Problem - Definition, Relevant Variables, Research objectives, Unit analysis 
	Main Topics6: Qualitative Research Tools
	Keywords6: Phenomenology, Ethnography, Grounded theory, case studies, Focus Group
	Main Topics7: Secondary Data Research in a Digital Age
	Keywords7: Fact finding, Database, Data Mining, External Data, Distribution Systems, Internal Data, Proprietary Data
	Main Topics8: Survey Research: An Overview
	Keywords8: Survey objectives, sampling, systematic error, respondent error, response bias, TQM
	Main Topics9: Survey Research: Basic Methods of Communication with Respondents
	Keywords9: Personal Interview, Media used, Respondents , Pretesting, Survey research design
	Main Topics10: Observations
	Keywords10: Content Analysis, mechanical observation, Direct observation
	Main Topics11: Experimental Research: An Overview
	Keywords11: Independent Variables, Experimental outcomes, Interaction, selection measurements
	Main Topics12: Test Markets and Experimental Designs
	Keywords12: Test Marketing, Competitive environment, Consumer surveys, control methods, standard methods, factorial designs
	Main Topics13: 
	Keywords13: 
	Main Topics14: 
	Keywords14: 
	Main Topics15: 
	Keywords15: 
	Main Topics16: 
	Keywords16: 
	Course Name: MARKETING RESEARCH
	Course Start Date: 2023-01-09
	Course End Date: 2023-05-19
	Course Goals and Objectives Approximately 100 words: Students will have an understanding of the various types of information that are required to assist in the formulation of marketing policies and decisions through the completion of this course. Methodology, as well as the orderly collection, recording, examination, and interpretation of data that is necessary for decision-making, is given a lot of attention here. This class will cover the most important aspects of the research study on many aspects of the market, including products, pricing, distribution, and promotion (through advertising, sales promotion, personal selling, publicity, and the use of social media).Students will build an understanding of marketing research as well as the necessary skills, such as constructing questionnaires, collecting primary and secondary data, analyzing data, and writing research reports, by participating in this activity.
	Textbook: Exploring Marketing Research 11th Edition, Barry Babin & William G. Zikmund, Cengage, 2015


